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French’s® Mustard Brings On The Sunshine This Summer
 Offering Consumers Great Value & Great Times 

Company Launches New Multi-Faceted Advertising & Marketing Campaign
FOR  IMMEDIATE  RELEASE

PARSIPPANY, NJ (May 31st, 2009) —French’s® Mustard, the market-leading 100-plus year old iconic brand, today announces a multi-faceted outreach program  to provide consumers with real value and high quality, great tasting products during the summer BBQ season.    The program encompasses:  a robust consumer value offer delivering more product for the same price of a smaller bottle, in-store displays, heavy promotional support including high value coupons via FSI’s; and a new multi-million dollar integrated marketing campaign that includes a new TV advertising, an engaging website, recipe development and a consumer contest. 
“As the leader in the mustard category, you need to listen to your consumers and strive to exceed their expectations.  In these times, they told us they wanted real value and continued high quality; and that is exactly what we are working to give them,” said Elliott Penner, President of French’s Foods. “When our consumers think about French’s mustard, they know it to be a great-tasting and high-quality product; associated with good times with family and friends.  Now, French’s is available to them at even greater value!”
French’s launches its new value program during the high summer season, when consumers are most likely to use mustard.  For French’s mustard, this means offering consumers a bottle containing 40% more mustard for less money than the price of the 14-ounce bottle. French’s 14-ounce bottle of Yellow Mustard currently sells at national grocery for $1.93, however during the Spring and Summer months when consumers  use more mustard,  the company is offering its 20-ounce bottle – the largest available at retail – for $1.50. 
The new value packs will be heavily supported by a two-page FSI (consumer coupons) appearing in mid- May in major newspapers throughout the U.S. The company is also offering similar value programs on the full French’s line.
The company also launches a new integrated advertising and marketing campaign with the new tag line “Happy Starts Here™,” using swirls of the bright yellow mustard on food, faces and more to reinforce the emotional connection between French’s mustard and consumers. The messaging and visuals depict the brand’s association with the good times among family and friends that French’s is famous for.  The new advertising will appear on national television and premium cable and will integrate the 40% more on-pack promotion.  The national television advertising will break mid-May and run through the end of August.  The creative was developed by Euro RSCG Worldwide and the buy handled by MPG. Both agencies are located in New York City. 
"Everything about this campaign - the visuals, the music, the voiceover, and the colors –reinforces what French’s is all about,” said Drummond Berman, Creative Director, Euro RSCG New York.  “French's is upbeat and optimistic and all about great times and happy moments, and the ‘happy starts here’ campaign reflects that."
French’s will also provide consumers with a vast array of quick and budget friendly recipe-ideas  providing positive solutions to everyday meals.   The new collection of recipes will inspire consumers to think beyond condiment usage with ideas that incorporate mustard for more flavor in main dishes, salads, dressings and sauces. The recipes are available at the newly revamped French’s website, www.frenchsfoods.com, making it easier and quicker to facilitate recipe search. French’s is also rewarding the winning home chef with a $25,000 grand prize in it’s inaugural French’s Cook-Off recipe contest which kicks off in June and culminates in a LIVE cook-off in New York City in February 2010. The contest will encourage home cooks to submit videos and recipes through the French’s website. Consumers will be able to view and vote on the best recipe entries submitted during the Contest period.  
French’s leadership position goes beyond its ability to deliver value and includes a major focus on innovation. For mustard that means offering consumers a choice and, while Classic Yellow remains the most popular flavor, the company also offers a variety of flavor options including Spicy Brown, Honey, Honey Dijon and Horseradish. 

French’s® Mustard is a product of  FRENCH’S®  Foods, a division of Reckitt Benckiser Inc., the maker of FRENCH’S®  mustards, is a leading manufacturer, marketer, and distributor of food and household products. Some other well known, trusted household names in the Reckitt Benckiser Inc. family of food products include FRANK’S® REDHOT® Cayenne Pepper Sauce,  FRENCH’S®  French Fried Onions, CATTLEMEN’S® Barbecue Sauce and FRENCH’S®  Worcestershire sauce.
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